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Editor's Note: 

All sources cited in this report were consulted on Tuesday, April 29, 2026, between 9:00 a.m. 
and 5:00 p.m. We reproduce images mainly from the DKT International website, its official 
documents and its public statements on mass media or social media. There is some evidence 
written originally in English. 

It is important to note that some organizations, once exposed by the evidence of their own 
statements, remove content from their online platforms. However, such information can be 
recovered through the digital tool The Wayback Machine, which belongs to the archival platform 
The Internet Archive. The Population Research Institute preserves all such images as documentary 
backup.
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Executive Summary
DKT International is a global abortion network: an international structure designed to 
promote abortion, normalize it culturally, and make it increasingly accessible—legally, 
commercially, and operationally—to the greatest possible number of women.

The report consists of three parts: first, DKT International as an abortion network; second, 
the structure that supports it; and finally, the operational and commercial model through 
which it places its products, creates access, and expands its presence. The conclusions 
present the relationship of the findings supported by the content of the report, and Annex 
2 contains the article with the journalistic investigation that shows the way DKT International 
operates to deliver abortion products in violation of local laws.

All evidence presented in the report comes from materials, statements, institutional content, 
and records of DKT International or its operational ecosystem.

Part I: DKT International, an Abortion Network

DKT International was founded in 1989 and is headquartered in Washington, D.C. It currently 
has a presence in more than 100 countries, over 25 offices, and more than 4,000 employees. 
DKT has evolved into a worldwide organization that combines centralized leadership with 
decentralized execution. Since 2015, it has adopted a model inspired by certain multinational 
corporations, allowing it to expand rapidly and adapt to very different national realities. 
That flexibility is part of its strength.

DKT International sells products like a commercial company, but operates as an NGO. 
That duality runs throughout this document. On the one hand, DKT speaks and acts as a 
market actor, to the point of inviting others to “do business with us.” On the other hand, it 
presents itself as a social aid and health education entity. It consciously uses the lack of 
transparency in its dual institutional identity to obtain advantages and benefits: to the public 
it may appear to be an ordinary commercial company, while from its competitors it conceals 
the funding provided by USAID or nonprofit NGOs.

DKT International is openly pro-abortion, and the main evidence does not come from 
third parties, but from DKT’s own institutional language. The organization includes abortion 
within its mission and central offering. It is a constitutive component of its public identity. 
Added to this is another relevant statement: DKT defines itself as “the world’s largest 
provider of reproductive health and abortion services,” and explains that position by 
citing a purchasing volume of supplies close to 120 million dollars.

The report then grounds that definition in the abortion products marketed by DKT 
International: Misoprostol, Mifepristone, combinations of both drugs, and Manual Vacuum 
Aspiration (MVA) devices. In 2017, it acquired from IPAS the global distribution rights to 
MVA technology, which made it the registered manufacturer, distributor, and global marketer 
of that technology for ministries of health, UNFPA, NGOs, and the private sector. 



5

In other words, the report shows that DKT not only advocates an agenda: it participates 
directly in the material infrastructure of abortion.

DKT International does not manufacture most of its supplies, but instead acquires them 
from third parties, especially in India, and then registers, imports, brands, and distributes 
them in different countries. The report identifies, among others, Naari Pharma and Synokem 
Pharmaceuticals. With Naari, an explicit relationship appears in the institutional documentation 
of DKT WomanCare. With Synokem, another problem emerges: journalistic reports cited 
in the report state that several samples of its products, including generic abortion pills, 
have failed regulatory tests in India since 2018.

Based on sales and social marketing reports published by the organization itself, the report 
reconstructs global figures between 2016 and 2024. During that period, DKT reports 
cumulative direct sales of 189,530,647 boxes of misoprostol, 284,512 boxes of 
mifepristone, and 40,148,610 boxes of the Mifepristone + Misoprostol combo. In MVA 
devices, cumulative direct sales reached 579,287 kits, 1,942,489 cannulas, and 105,876 
aspirators. In addition, the organization’s records show 73,595 abortions performed in 
care networks linked to DKT between 2016 and 2024. This is not a statistical detail: it is 
the 

DKT International and USAID Funding

The third section of the first part examines funding. The report argues that DKT has maintained 
a sustained relationship with funds linked to USAID. One of the most revealing episodes 
is the 2007 lawsuit, when DKT sued the United States government after refusing to sign a 
clause requiring explicit opposition to prostitution and sex trafficking as a condition for 
receiving funds. That case demonstrates that the organization was already connected to 
that funding stream and litigated to preserve its access to it.

Another important fact: according to SIECUS, DKT International received approximately 
16% of its annual operating budget from USAID, then estimated at 50 million dollars. 
Later, records appear of federal funding in 2012 and 2013, a USAID audit regarding 2014 
funds for 854,189 dollars, with findings related to internal controls and questioned 
expenditures, and finally data from HigherGov reporting 104,369,200 cumulative dollars, 
mainly in subcontracts, through 2025. The report even adds evidence of USAID funding 
for the distribution of abortion products in programs in Benin and Cameroon. The conclusion 
of this section is that DKT International not only grew through market logic, but also with 
sustained backing from international public cooperation.

Following the closure of USAID, DKT International offered to assume and double that 
funding within the global abortion structure. According to 2025 bulletins cited in the 
report, the organization described the reduction or closure of USAID as a moment of 
disruption, warned of its effects on global family planning, and announced an increase in 
its FP2030 commitment from 1 billion to 2 billion dollars. The implicit message is clear: if 
part of the international abortion apparatus loses a major funder, DKT seeks to occupy a 
larger share of that space.
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Part II: DKT International Structure

The second part of the report focuses on structure. It argues that the strength of DKT 
International does not lie in a single function, but in its ability to coordinate several at the 
same time: financing, products, operators, training, technology, distribution, and territorial 
presence. That integration is precisely what the report understands as a network.

The first section describes the operational affiliates. DKT WomanCare Global appears as 
the international marketing arm for abortion and contraceptive products, with distribution 
in more than 90 countries and a technical training academy for healthcare personnel. Women 
First Digital is the e-health operator that manages platforms such as Safe2choose and How 
to Use the Abortion Pill, with millions of sessions, hundreds of thousands of direct services, 
and a declared reach in 242 countries. Carafem, in the United States, offers telemedicine, 
clinical care, procedural abortions, mailing of pills, and support with artificial intelligence. 
Together, these three components show how DKT integrates commerce, digital platforms, 
and direct service provision.

The following chapter analyzes the expansion model based on regional platforms. DKT 
South America, DKT Latam Norte, DKT East Africa, DKT Mekong, and DKT WomanCare 
Global in Europe make it possible to coordinate operations across entire regions, take 
advantage of common regulatory and cultural frameworks, reduce costs, and leave 
commercial leadership in the hands of local teams. The report emphasizes that, in many 
cases, DKT International enters countries through already existing business structures or 
under apparently ordinary legal forms, such as corporations, importers, or pharmaceutical 
distributors. Thus, the network does not always present itself under a visible ideological 
banner: it often enters as a commercial actor.

Part III: The Operational Model of DKT International

The third part revolves around the concept the organization itself uses to describe its work: 
“dynamic social marketing.” The report presents it as the core of the DKT model. It is not 
merely a communication strategy, but a complete way of operating that integrates market, 
distribution, training, technology, and services. DKT International states that this model 
increases the perceived value of its products, makes them more reliable, creates incentives 
for its distributors, and allows it to take advantage of already existing networks. The report 
interprets these advantages as the description of an expansion machinery.

The first area of this dynamic social marketing is marketing and behavior change. Here 
DKT International researches audiences, segments target groups, and designs campaigns 
to influence perceptions, beliefs, and decisions. Moral or cultural resistance to abortion is 
reclassified as myths, taboos, stigmas, or errors. In addition, the organization boasts of 
using bold campaigns, social media, artificial intelligence, and telemedicine to reach millions 
of potential users. In this section, the report presents DKT as an agent seeking to culturally 
normalize abortion, not merely offer it.
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The second area is supply chain management. The report breaks it down into three 
phases: upstream to acquire cheaply, midstream to store and transport, and downstream
to deliver the product to the end user, including at home or through mobile clinics. The 
central point here is that DKT not only wants abortion to be accepted, but also to be 
materially accessible wherever demand exists. 

The third area is provider training. DKT trains doctors, nurses, pharmacists, and other 
professionals in medication abortion, self-managed abortion, and MVA through DKT 
Academy, WomanCare Academy, and How to Use the Abortion Pill. It also does so in 
partnership with actors such as IPPF, FIGO, and Doctors Without Borders. The report 
interprets this as the construction of a human network capable of reproducing the model.

The fourth area is reproductive innovation and technology. Here appear the digital 
resources that make it possible to reduce geographic and institutional barriers: Safe2choose, 
Cara, Aborto Seguro, and Ally. All of them offer, in different formats, information, counseling, 
accompaniment, provider location services, medication use, and follow-up. In this section, 
the report shows how technology turns abortion pills into a more flexible, more scalable, 
and more far-reaching service.

The fifth area is direct service provision. DKT International has its own clinics, affiliated 
clinics, and mobile units. The report documents offices and mobile clinics in Mexico and 
Mozambique, as well as affiliated clinics in the Democratic Republic of the Congo. The idea 
here is simple but powerful: DKT International not only sells supplies nor merely provides 
guidance. It can also directly carry out service provision.

The sixth area is support for vulnerable groups. DKT International says it directs this line 
of work toward low-income communities and marginalized sectors through social marketing, 
clinical networks, and training. However, the report argues that it is not driven by charity, 
but by the high probability that where the formal health system does not reach, oversight 
will not reach either. DKT International mentions the use of private distribution channels in 
places such as pharmacies, brothels, and nightclubs, in addition to clinic networks and the 
training of primary-level healthcare personnel. The argument that emerges is that 
vulnerability, far from slowing the operation, becomes a priority field of intervention.

Sales and Distribution Channels

Chapter 7 shows how all of the above is translated into market activity. DKT International
describes its own work as a coordination of actors ranging from street vendors to global 
manufacturers. The report adds that in many countries the organization operates under 
business fronts that conceal its ideological identity and allow it to register, store, import, 
and market abortion products within national markets.

The channels identified are several. The first: pharmacies, drugstores, and distributors, 
where the report documents the presence of Misoprostol, Mifepristone, and MVA in different 
countries. The second: digital platforms, where e-commerce sites appear offering DKT 
products. The third: NGO websites and allied providers, such as Telefem, which combine 
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guidance, triage, counseling, shipment of supplies, and follow-up. The fourth: agreements 
with governments, where DKT appears as a provider or institutional partner. The image 
that emerges from this section is that of a multilevel commercial network, flexible and 
adaptive, capable of moving products through different channels and with varying degrees 
of visibility.

Conclusions

The conclusions condense the report into one simple and powerful idea: DKT International 
is not merely an organization that supports abortion; it is an international structure 
designed to expand it. Abortion forms an explicit part of its mission. It markets products 
for abortion. It maintains an international supply chain. It has received funding linked to 
USAID. It operates through specialized affiliates. It integrates marketing, technology, training, 
distribution, and clinical care. And it has built a diversified commercial network that includes 
pharmacies, digital platforms, NGOs, and governments. Taken together, the report presents 
it as an organized structure of simultaneous intervention in the cultural, commercial, health, 
and technological spheres.

The report’s final point is a case study that brings into a concrete setting everything the 
report has been describing structurally. The journalistic investigation cited there—conducted 
by Pablo Mier y Terán, with the support of staff from the PRI Office for Ibero-America—serves 
as a practical demonstration of how this network operates when it shortens the chain, 
combines digital contact, remote guidance, product provision, and accompaniment. The 
body of the report itself refers the reader to this annex as an illustration of the moment 
when DKT International can bypass intermediaries and place the pill “within reach.” That 
annex is not an addition: it is the final scene that makes the entire mechanism visible. 

Taken as a whole, the report leaves a clear idea: DKT International not only promotes 
abortion; it organizes it, finances it, distributes it, trains others to perform it, digitizes 
it, provides it, and inserts it into markets and healthcare systems in multiple countries.
That is the thesis running through the entire document and the one this summary seeks to 
substantiate from the very first line.
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Part I: DKT International: an Abortion Network
1. DKT International: Institutional Data

DKT International was founded in 1989 by Philip D. Harvey, an American businessman 
linked to the social marketing of contraceptives and also founder of Population Services 
International (PSI). The name of the organization comes from D. K. (Deep) Tyagi, former 
Deputy Commissioner of Family Planning in India, who promoted behavior-change 
programs aimed at expanding contraceptive use in rural areas.

The headquarters of DKT International is located in Washington, D.C. From there, a 
relatively small team is responsible for strategic direction and financial and administrative 
oversight. However, operational and commercial decisions are largely decentralized and 
handled by local teams in the countries where the organization has a presence.

Beginning in 2015, the organization started to transition toward a multinational model. 
This change allowed it to accelerate its expansion into markets in Ibero-America, 
Sub-Saharan Africa, the Middle East, North Africa, and Asia through more flexible 
coordination structures adapted to each region.

DKT has more than 25 offices and more than 4,000 employees dedicated to implementing 
its programs, enabling it to carry out distribution, marketing, and reproductive health 
support activities in more than 100 countries.

In practice, DKT International operates with a business logic applied to the field of 
“sexual and reproductive health.” It markets products linked to that sector, including 
Misoprostol pills, Mifepristone, combination packages of both drugs, and Manual Vacuum 
Aspiration (MVA) devices, complementing its portfolio with various contraceptive methods. 
Its operating model relies on marketing networks and commercial channels coordinated 
through a strategy that the organization itself calls “dynamic social marketing.” 

DKT International sells products like a commercial company, but operates as an 
NGO

DKT International simultaneously uses two profiles. On the one hand, it functions as 
a commercial company, employing language typical of market activities, even using 
expressions such as “do business with us.” On the other hand, it presents itself as a 
social aid organization that seeks “to educate the population about contraception, HIV 
prevention, and safe abortions.”

It consciously uses the lack of transparency in its dual institutional identity to 
obtain advantages and benefits.

Before its consumers, it appears as a commercial company and acknowledges that it 
benefits from buyers not knowing “that the products they purchase are affiliated with a 
nonprofit organization.”

https://www.dktinternational.org/partners/
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Before its competitors, it conceals the advantage granted by funding, among other 
sources, from the United States Agency for International Development - USAID, while 
profiting from the sale of its products and competing unfairly.

Source: https://www.dktinternational.org/focus-area-marketing-and-behavior-change-
communication/

Operational Structure of DKT

DKT International is composed of three affiliated operational entities and five regional 
platforms responsible for coordinating, supervising, and managing operations in the 
different countries where the organization carries out activities.

https://www.dktinternational.org/focus-area-marketing-and-behavior-change-communication/
https://www.dktinternational.org/focus-area-marketing-and-behavior-change-communication/
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Note: Charts prepared by the Population Research Institute team based on information 
from the DKT International website.
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2. DKT International Is Openly Pro-Abortion
2.1 DKT International Includes Abortion in Its Institutional Mission

DKT International explicitly incorporates abortion into its institutional mission. On its 
official website, it states the following: “Through dynamic social marketing, DKT offers 
affordable and safe options for contraception, safe abortion, and HIV/AIDS prevention.”
This formulation is especially relevant because it shows that abortion does not occupy 
a secondary, implicit, or accessory place within the organization’s identity. On the contrary, 
it is mentioned directly as one of the central components of its institutional offering.

The concept of “dynamic social marketing,” which the organization itself uses to describe 
its approach, is therefore not limited to the promotion of contraceptives. It is also aimed 
at ensuring access to abortion through marketing strategies, distribution, and the 
positioning of products and services linked to its provision.

Consequently, this is not an organization in which abortion appears as a marginal or 
derivative activity. DKT acknowledges it, integrates it, and projects it as a constitutive 
part of its institutional mission, its public identity, and its model of expansion.

Source: https://www.dktinternational.org/who-we-are

DKT International defines itself as “the world’s largest provider of reproductive health 
and abortion services.”

According to the organization itself, that position is explained by a purchasing volume 
of supplies close to 120 million dollars.

https://www.dktinternational.org/who-we-are
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Source: https://www.dktinternational.org

As will be seen later in this report, the functioning of DKT International relies on 
strengthening a supply chain aimed at increasing availability and diversifying the range 
of products related to so-called “reproductive health.” Included within that range are 
supplies specifically intended for carrying out abortions, such as Misoprostol, Mifepristone, 
and combinations of both drugs.

Source: https://www.dktinternational.org/our-products/ 

DKT International states its support for “Abortion with pills,” a term we will use in this 
report to refer to the procedure by which they advise taking a dose of Misoprostol, 
sometimes accompanied by Mifepristone. The woman must administer it to herself at 
home and seek medical attention only in the event of serious complications. This 
procedure is known by different names such as: “self-managed abortion,” “at-home 
abortion,” “chemical abortion,” “medication abortion,” and “self-administered abortion.”

Source: https://www.dktinternational.org/focus-area-innovation-technology/

https://www.dktinternational.org
https://www.dktinternational.org/our-products/
https://www.dktinternational.org/focus-area-innovation-technology/
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2.2 DKT International Markets Products Used to Perform Abortions

Among the products marketed by DKT International are abortion pills such as Misoprostol 
and Mifepristone, the combined package of both drugs, as well as technologies used 
for Manual Vacuum Aspiration (MVA) procedures.

Misoprostol

Source:https://www.dktinternational.org/our-products/?_category=products 
Mifepristone

Source:https://www.dktinternational.org/our-products/?_category=products

https://www.dktinternational.org/our-products/?_category=products%20%20Mifepristone
https://www.dktinternational.org/our-products/?_category=products%20%20Mifepristone
https://www.dktinternational.org/our-products/?_category=products


15

Combined “Abortion with Pills” Packages (Misoprostol + Mifepristone)

Source: https://www.dktinternational.org/our-products/?_category=products

Tecnologías de Aspiración Manual Endouterina (AMEU)

Manual Vacuum Aspiration (MVA) Technologies

Source:https://www.dktinternational.org/our-products/?_category=products

https://www.dktinternational.org/our-products/?_category=products
https://www.dktinternational.org/our-products/?_category=products
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DKT International Purchased Global Distribution Rights for MVA from IPAS

In 2017, DKT International acquired the global distribution rights to the Manual Vacuum 
Aspiration (MVA/AMEU) technology developed by IPAS.

In this official document, the alliance between IPAS and DKT International to expand 
access to abortion in more than 100 countries worldwide is made explicit. Under this 
alliance, IPAS grants the license for Manual Vacuum Aspiration (AMEU) technology to 
DKT International.

Source: https://www.dktinternational.org/wp-content/uploads/2017/06/DKT_Ipas-
press-release-.pdf 

https://www.dktinternational.org/wp-content/uploads/2017/06/DKT_Ipas-press-release-.pdf
https://www.dktinternational.org/wp-content/uploads/2017/06/DKT_Ipas-press-release-.pdf
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According to its website and an official DKT International document, the organization 
is the “registered manufacturer” of this technology, as well as its global distributor and 
marketer, selling to UNFPA, ministries of health, NGOs, and the private sector. This broad 
distribution network allows DKT International to provide worldwide access to safe 
abortion technology in both the public and private sectors.

DKT International Imports Products Primarily from India

DKT International does not directly manufacture the supplies for most of its products, 
but instead acquires them through third-party laboratories and subsequently markets 
them globally under its own brands or through distribution agreements. Its model is what 
is known as an international supply chain based on contracts with specialized manufac-
turers, whose products are then registered, imported, and distributed in the markets 
where it operates.

DKT’s own supplier policy expressly states:

“DKT International procures goods and services from a wide range of suppliers 
internationally. In general, procurement responsibility rests with DKT affiliate offices in 
the countries where it operates. DKT values long-term partnerships with high-quality 
suppliers based on integrity and mutual benefit. Interested suppliers are invited to contact 
DKT affiliate offices.”

Among the identified manufacturers is Naari Pharma Private Limited, an Indian laboratory 
specializing in women’s health and hormonal products. In images published on the DKT 
International website, it is explicitly stated: “To increase access to a high-quality, 
low-cost Mifepristone/Misoprostol product, DKT WomanCare is working with Naari 
Pharma Priv. to register, import, and distribute these important medicines.” This 
statement confirms a direct collaboration between DKT WomanCare and Naari Pharma
in the process of registering, importing, and distributing abortion products.

https://dktwomancare.org/about-dkt-womancare-global/
https://www.dktinternational.org/wp-content/uploads/2020/06/DKT-and-Safe-Abortion-providing-global-leadership-towards-increased-access-2.pdf
https://www.dktinternational.org/suppliers/
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Source:https://www.dktinternational.org/wp-content/uploads/2020/06/DKT-Woman-
Care-White-Paper-June-2020.pdf 

Likewise, DKT WomanCare Global shared on its LinkedIn that it had the opportunity 
to meet with two of its suppliers in India, among them Naari Pharma Pvt Ltd., which 
according to its own publication is “the supplier of the medication abortion products 
MisoMife-Fem® Combo and MisoFem®.”

Source:https://ar.linkedin.com/posts/dktwomancareglobal_operations-activity-
7057004110444683264-hPx8 

https://www.dktinternational.org/wp-content/uploads/2020/06/DKT-WomanCare-White-Paper-June-2020.pdf
https://www.dktinternational.org/wp-content/uploads/2020/06/DKT-WomanCare-White-Paper-June-2020.pdf
https://ar.linkedin.com/posts/dktwomancareglobal_operations-activity-7057004110444683264-hPx8
https://ar.linkedin.com/posts/dktwomancareglobal_operations-activity-7057004110444683264-hPx8
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Naari Pharma Pvt Ltd. appears as one of the main suppliers in the import chain of DKT 
Healthcare International Ltd. Some products manufactured by Naari are subsequently 
distributed under brands associated with DKT International.

Source: https://www.volza.com/company-profile/dkt-health-care-international-ltd-
15097435/

Likewise, a technical report on access to abortion-with-pills products documents that 
a Mifepristone + Misoprostol combi-pack was manufactured by Naari Pharma Private 
Ltd. and sold in association with DKT International.

Source:https://www.rhsupplies.org/uploads/tx_rhscpublications/Leveraging_the_role_
of_national_distributors_to_accelerate_access_to_medical_abortion_combi-packs_in_
sub-Saharan_Africa_-_Lessons_Learned.pdf

https://www.volza.com/company-profile/dkt-health-care-international-ltd-15097435/
https://www.volza.com/company-profile/dkt-health-care-international-ltd-15097435/
https://www.rhsupplies.org/uploads/tx_rhscpublications/Leveraging_the_role_of_national_distributors_to_accelerate_access_to_medical_abortion_combi-packs_in_sub-Saharan_Africa_-_Lessons_Learned.pdf
https://www.rhsupplies.org/uploads/tx_rhscpublications/Leveraging_the_role_of_national_distributors_to_accelerate_access_to_medical_abortion_combi-packs_in_sub-Saharan_Africa_-_Lessons_Learned.pdf
https://www.rhsupplies.org/uploads/tx_rhscpublications/Leveraging_the_role_of_national_distributors_to_accelerate_access_to_medical_abortion_combi-packs_in_sub-Saharan_Africa_-_Lessons_Learned.pdf
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In official health records of countries such as Colombia, Peru, and Ecuador, the local 
subsidiaries—DKT Colombia S.A.S., DKT Perú S.A.C., and DKT Ecuador S.A.—appear 
as holders of drug registrations whose declared manufacturer is Naari Pharma Private 
Limited, which evidences a formal relationship in the introduction of abortion products 
into these markets.

The products that DKT distributes from India are questioned for their very low 
quality

Another manufacturer linked to the supply chain of DKT International is Synokem 
Pharmaceuticals, a laboratory based in Delhi, India. In August 2023, a journalistic report 
by El Financiero, a financial news outlet allied with Bloomberg, stated that: “More than 
30 samples of medicines manufactured by Synokem Pharmaceuticals, based in Delhi, 
including generic abortion pills, antibiotics, and anticonvulsant medications, have failed 
quality tests carried out by Indian regulators and public health investigators since 2018, 
according to government records and data reviewed by Bloomberg News. The samples 
contained impurities, lacked the correct amount of active ingredient, or failed to meet 
other international standards designed to ensure that medicine is safe and effective, 
according to the records.”

Source: https://www.elfinanciero.com.mx/salud/2023/08/02/dkt-proveedor-de-miso-
prostol-compra-a-fabricante-de-pildoras-abortivas-de-baja-calidad/

Other Products That Complement Its Offering

In addition to abortion pills, DKT International markets other products within its so-called 
“sexual and reproductive health” offering, such as condoms, lubricants, oral contracep-
tives, injectables, implants, emergency contraceptive pills, and intrauterine devices such 
as the copper intrauterine device (IUD) and the Hormonal Intrauterine System (IUS). 
These products are distributed through commercial channels and proprietary brands in 
the countries where it operates.

https://www.elfinanciero.com.mx/salud/2023/08/02/dkt-proveedor-de-misoprostol-compra-a-fabricante-de-pildoras-abortivas-de-baja-calidad/
https://www.elfinanciero.com.mx/salud/2023/08/02/dkt-proveedor-de-misoprostol-compra-a-fabricante-de-pildoras-abortivas-de-baja-calidad/
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Source:https://www.dktinternational.org/our-products/?_category=products

DKT International Sells Millions of Units of Abortion Products

To understand the scale of DKT’s international operations, it is necessary to analyze 
information regarding the number of doses or units of abortion products it distributes 
each year.

To do so, one must refer to two types of statistical documents that DKT International 
publishes on its website: the Sales Report and the Social Marketing Statistics report. 
The unit sales figures by product differ because the first considers only DKT’s direct 
sales, while the second also incorporates data from other institutions and social marketing 
programs, such as USAID and MSI.

Presented below are three tables prepared from the data contained in the aforementioned 
reports. The first two refer to sales of products used to perform abortions, and the third 
to abortions carried out within DKT’s clinic network.

https://www.dktinternational.org/our-products/?_category=products
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Table 1 - Abortion Pills
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Table 2 - Manual Vacuum Aspiration Devices – MVA

Notes:
(*) An MVA Kit consists of a manual aspirator, valve, and disposable cannulas. The same 
manual aspirator can be used multiple times by changing the cannulas. Different kit 
presentations exist, and these may come with 3, 4, 5, 6, 8, or 16 disposable cannulas.
(**) Sale of MVA cannulas separately.
(***) Sale of MVA aspirators separately.
In addition, between the years 2016 and 2024, the performance of 73,595 abortions is 
reported through its care networks, which include both its own clinics—including mobile 
units—as well as affiliated establishments or those linked to its service provision programs.
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In addition, between the years 2016 and 2024, the performance of 73,595 abortions is 
reported through its care networks, which include both its own clinics—including mobile 
units—as well as affiliated establishments or those linked to its service provision programs.

Table 3

Sources:

Sales Report DKT 2016: https://www.dktinternational.org/wp-content/uploads/
2025/04/2016-Sales-Report-1.pdf
Sales Report DKT 2017: https://www.dktinternational.org/wp-content/uploads/
2025/04/2017-Sales-Report.pdf
Sales Report DKT 2018: https://www.dktinternational.org/wp-content/uploads/2025/04/
DKT-2018-Sales-Results.pdf
Sales Report DKT 2019: https://www.dktinternational.org/wp-content/uploads/2025/04/
DKT-2019-Sales-Report-02.07.2020-web-version.pdf
Sales Report DKT 2020: https://www.dktinternational.org/wp-content/uploads/
2025/04/2020-Sales-Report-v2.16.2021-Web-Version.pdf

https://www.dktinternational.org/wp-content/uploads/2025/04/2016-Sales-Report-1.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2016-Sales-Report-1.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2017-Sales-Report.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2017-Sales-Report.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/DKT-2018-Sales-Results.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/DKT-2018-Sales-Results.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/DKT-2019-Sales-Report-02.07.2020-web-version.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/DKT-2019-Sales-Report-02.07.2020-web-version.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2020-Sales-Report-v2.16.2021-Web-Version.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2020-Sales-Report-v2.16.2021-Web-Version.pdf
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Sales Report DKT 2021: https://www.dktinternational.org/wp-content/uploads/
2025/04/2021-Sales-Results-v2022.02.11-Final.pdf
Sales Report DKT 2022: https://www.dktinternational.org/wp-content/uploads/
2025/04/2022-Sales-Report-Jan-Dec-v2023.02.15.pdf
Sales Report DKT 2023: https://www.dktinternational.org/wp-content/uploads/2025/04/
FINAL-12-December-2023-Sales-CYP-Results-3.13.24.pdf
Sales Report DKT 2024: https://www.dktinternational.org/wp-content/uploads/2025/04/
DKT-International-2024-Sales-Report-March-13-2025v.2.pdf
Social Marketing Statistics 2016: https://www.dktinternational.org/wp-content/uploads/
2025/04/2016-Statistical-Mktg-Rpt-FINAL.pdf
Social Marketing Statistics 2017: https://www.dktinternational.org/wp-content/uploads/
2025/04/2017-Statistical-Mktg-Rpt.pdf
Social Marketing Statistics 2018: https://www.dktinternational.org/wp-content/uploads/
2025/04/2018-Statistical-Mktg-Rpt.pdf
Social Marketing Statistics 2019: https://www.dktinternational.org/wp-content/uploads/
2025/04/2019-Statistical-Mktg-Rpt-v2.pdf
Social Marketing Statistics 2020: https://www.dktinternational.org/wp-content/uploads/
2025/04/2020-Statistical-Mktg-Rpt-Final.pdf
Social Marketing Statistics 2021: https://www.dktinternational.org/wp-content/uploads/
2025/04/2021-Statistical-Mktg-Rpt.pdf
Social Marketing Statistics 2022: https://www.dktinternational.org/wp-content/uploads/
2025/04/2022-Contraceptive-Social-Marketing-Statistics-2.pdf

https://www.dktinternational.org/wp-content/uploads/2025/04/2021-Sales-Results-v2022.02.11-Final.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2021-Sales-Results-v2022.02.11-Final.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2022-Sales-Report-Jan-Dec-v2023.02.15.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2022-Sales-Report-Jan-Dec-v2023.02.15.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/FINAL-12-December-2023-Sales-CYP-Results-3.13.24.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/FINAL-12-December-2023-Sales-CYP-Results-3.13.24.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/DKT-International-2024-Sales-Report-March-13-2025v.2.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/DKT-International-2024-Sales-Report-March-13-2025v.2.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2016-Statistical-Mktg-Rpt-FINAL.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2016-Statistical-Mktg-Rpt-FINAL.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2017-Statistical-Mktg-Rpt.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2017-Statistical-Mktg-Rpt.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2018-Statistical-Mktg-Rpt.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2018-Statistical-Mktg-Rpt.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2019-Statistical-Mktg-Rpt-v2.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2019-Statistical-Mktg-Rpt-v2.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2020-Statistical-Mktg-Rpt-Final.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2020-Statistical-Mktg-Rpt-Final.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2021-Statistical-Mktg-Rpt.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2021-Statistical-Mktg-Rpt.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2022-Contraceptive-Social-Marketing-Statistics-2.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2022-Contraceptive-Social-Marketing-Statistics-2.pdf
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3. DKT International and USAID Funding

The documentation obtained shows that DKT International has repeatedly received 
funding linked to USAID. Court records, institutional reports, official audits, and contrac-
tual databases record grants, subcontracts, and other financing mechanisms associated 
with programs administered by that agency. Taken together, these sources make it 
possible to identify a documented financial relationship at different moments and for 
varying amounts over time.

2007: DKT International Did Not Sign the “Anti-Prostitution” Clause and Sued 
USAID in an Attempt to Gain Access to the Funds Protected by That Clause

DKT International refused to accept the requirement requested by USAID to adopt an 
explicit policy opposing prostitution, trafficking, and the sexual exploitation of children 
and women as a condition for receiving federal funds intended for HIV/AIDS and family 
planning programs.

According to the ruling in DKT International, Inc. v. United States Agency for 
International Development, issued by the Court of Appeals for the District of Columbia 
on February 27, 2007, Family Health International (FHI) awarded DKT a sub-agreement 
in June 2005 to carry out a USAID-funded condom distribution program in Vietnam. That 
sub-agreement included a certification under which DKT was required to declare that it 
maintained an explicit policy opposing prostitution and sex trafficking.

This gave rise to a lawsuit filed in Washington, D.C., in which the organization argued 
that the requirement violated the First Amendment of the United States Constitution. A 
Columbia court ruled in favor of DKT, but the Court of Appeals reversed that decision, 
ruling in favor of the United States government.

This information appears in FindLaw, a digital platform specialized in case law and the 
compilation of judicial decisions in the United States.
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Source: https://caselaw.findlaw.com/court/us-dc-circuit/1329756.html

DKT International received grants originating from USAID amounting to approxi-
mately 16% of its annual operating budget, estimated at 50 million dollars.

An article published by SIECUS (Sexuality Information and Education Council of the 
United States), a sexuality education and public policy organization that operates as an 
institutional information outlet, states that USAID funded DKT International in an amount 
equivalent to one-sixth of its multimillion-dollar annual operating budget.

Source: https://siecus.org/dkt-international-sues-to-continue-hiv-prevention-outreach-
with-sex-workers-2/

https://caselaw.findlaw.com/court/us-dc-circuit/1329756.html
https://siecus.org/dkt-international-sues-to-continue-hiv-prevention-outreach-with-sex-workers-2/
https://siecus.org/dkt-international-sues-to-continue-hiv-prevention-outreach-with-sex-workers-2/
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2012 Onward: DKT International Is a Regular Recipient of United States Federal 
Funds

In United States public spending records consulted through USAspending, DKT Inter-
national also appears as a recipient of federal funding in 2012 and 2013 through the 
Department of Defense.

In 2012, it received 124,217 dollars under an HIV/AIDS prevention program for Ethiopia.

Source: https://www.usaspending.gov/award/ASST_NON_N681711210047_097

The following year, it again recorded funding of 145,000 dollars under a program of the 
same nature, whose official description states: “camouflaged condoms for Ethiopia.”

Source: https://www.usaspending.gov/award/ASST_NON_N681711310056_097

Although not all historical award documents are easily accessible through public portals, 
this official audit constitutes institutional evidence that DKT International managed 
federal funds in 2014 and was subject to formal financial oversight processes by the 
United States government.

https://www.usaspending.gov/award/ASST_NON_N681711210047_097
https://www.usaspending.gov/award/ASST_NON_N681711310056_097
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Subsequently, an official audit conducted under Circular A-133 of the United States 
Office of Management and Budget and transmitted by the USAID Office of Inspector 
General on December 19, 2018, documents that DKT International was audited regarding 
federal funds corresponding to fiscal year 2014. The report notes audited expenditures 
of 854,189 dollars, corresponding exclusively to USAID funds. The audit recorded eight 
findings, including five material weaknesses in internal control over financial reporting 
and two significant deficiencies in internal control over compliance, as well as 35,022 
dollars in ineligible direct costs and 109,000 dollars in unsupported direct costs.

The fact that the United States government conducted a formal audit under federal 
standards confirms that DKT International was a recipient of USAID federal funding 
during that period, and that those funds reached a sufficient volume to require review 
under the oversight mechanisms established for organizations managing federal resources. 
The result showed a certain degree of arbitrariness in the use of those funds.

Source: https://oig.usaid.gov/sites/default/files/2018-12/3-000-19-003-T.pdf

https://oig.usaid.gov/sites/default/files/2018-12/3-000-19-003-T.pdf
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According to information from the DKT International website corresponding to the 
2016–2019 sales period, the organization received USAID funding in various programs.
Specific cases such as Benin and Cameroon reflect this dynamic, where USAID funding 
is reported for the distribution of abortion products, such as Mifepristone + Misoprostol 
combo tablets and other Misoprostol-only products. These pieces of evidence are 
detailed below.

Sources:
- https://www.dktinternational.org/wp-content/uploads/2025/04/2016-Statistical-Mktg-
Rpt-FINAL.pdf
- https://www.dktinternational.org/wp-content/uploads/2025/04/2017-Statistical-Mktg-
Rpt.pdf
- https://www.dktinternational.org/wp-content/uploads/2025/04/2018-Statistical-Mktg-
Rpt.pdf
- https://www.dktinternational.org/wp-content/uploads/2025/04/2019-Statistical-Mktg-
Rpt-v2.pdf

According to data compiled by HigherGov, a market intelligence platform that consolidates 
public information on government contracts and grants in the United States, DKT 
International continued receiving USAID funding through subcontracts until 2025. Ac-
cording to the financial summary available on that portal, DKT International records a 
total of 104,369,200 dollars received, broken down into 103,500,000 dollars in subcon-
tracts and 869,200 dollars in grants. The information listed there also indicates that most 
of those resources were awarded by USAID’s Office of Acquisition and Assistance.

https://www.dktinternational.org/wp-content/uploads/2025/04/2016-Statistical-Mktg-Rpt-FINAL.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2016-Statistical-Mktg-Rpt-FINAL.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2017-Statistical-Mktg-Rpt.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2017-Statistical-Mktg-Rpt.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2018-Statistical-Mktg-Rpt.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2018-Statistical-Mktg-Rpt.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2019-Statistical-Mktg-Rpt-v2.pdf
https://www.dktinternational.org/wp-content/uploads/2025/04/2019-Statistical-Mktg-Rpt-v2.pdf
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Source: https://www.highergov.com/awardee/dkt-international-inc-13439028

Following the closure of USAID, DKT International offered to assume and double 
that funding within the global abortion structure

In the context of cuts and restructuring in United States foreign aid policy promoted 
during the administration of Donald Trump, DKT International issued various institutional 
statements through its official channels. In its February 2025 bulletin, published on the 
organization’s website, DKT described the arrival of the Trump administration as a period 
of “disruption and chaos,” and expressly mentioned the dismissal of USAID personnel, 
calls for the closure of the agency, and the freezing of international aid. In that same 
communication, the organization stated that such measures affected “vulnerable 
populations abroad and Americans” and referred to their implications for access to 
reproductive health services.

Source: https://www.dktinternational.org/news/february-2025-newsletter/

https://www.highergov.com/awardee/dkt-international-inc-13439028
https://www.dktinternational.org/news/february-2025-newsletter/
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In a later bulletin, published in August 2025, DKT again referred to the effects of changes 
in United States international cooperation policy. In that communication, it mentioned 
difficulties related to the availability of reproductive health supplies, including the possible 
destruction of contraceptives valued at 10,000,000 dollars. The same bulletin indicated 
that the organization had to adapt to the new scenario and continue its operations with 
its own resources.

In that same statement, DKT affirmed: “Despite growing opposition and declining donor 
funding, DKT continues expanding the market and selling products.” It also announced 
an increase in its financial commitment to the Family Planning 2030 movement, stating 
that it would rise from 1 billion dollars to 2 billion dollars, and that it would offer more 
information in the coming weeks and during the International Conference on Family 
Planning (ICFP) of 2025 in Bogotá.

Population Research Institute has published a report on Family Planning 2030 containing 
93 documentary pieces of evidence describing this movement as a network that promotes 
a concept of family planning in which abortion is an essential component.

Source: https://www.dktinternational.org/news/august-2025-newsletter/

This offer to double DKT International’s contribution to FP2030 was also published in 
a statement on its website, noting that it “comes at a time of significant reductions in 
international donor funding for family planning, including the closure of USAID, historically 
the largest bilateral donor to global reproductive health programs.”

https://www.pop.org/family-planning-2030-la-red-que-promueve-el-aborto-como-metodo-de-planificacion-familiar/
https://www.dktinternational.org/news/august-2025-newsletter/
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Source: https://www.dktinternational.org/news/dkt-doubles-fp2030-commitment/

These institutional statements make it possible to observe that, in the face of a scenario 
of reconfiguration, reduction, or elimination of traditional funding from USAID, DKT 
International projects an expansion strategy based on the mobilization of its own resour-
ces and the strengthening of multilateral financial commitments, thereby consolidating 
a framework of sustainability and growth in order to avoid dependence on United States 
bilateral cooperation.

https://www.dktinternational.org/news/dkt-doubles-fp2030-commitment/
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Part II: The Structure of DKT International
DKT International has developed an operational model based on the logic of some of 
the most successful multinational companies, combined with a decentralized approach 
that allows it to expand its activities into different regions. This is what makes it, by definition, 
an abortion network.

DKT International carries out its activities through various operational channels, integrating 
commercial, technological, and service functions within a single operating structure. The 
strength of this network lies precisely in the coordination of multiple dimensions within one 
system: financing, products, operators, training, technology, distribution, and territorial 
presence.

To sustain this model, DKT International operates through specialized “operational affiliates” 
that perform differentiated but complementary functions. Among them are DKT WomanCare 
Global, Women First Digital, and Carafem, entities that enable the organization to combine 
the international marketing of products, digital guidance and support platforms, and direct 
service provision.
Added to this is a broad and diversified commercial network that includes pharmacies, 
drugstores, digital platforms, allied organizations, and agreements with governments. This 
structure allows DKT International to expand the reach of its products and sustain its 
operational presence in different markets and territories.

4. The Operational Affiliates of DKT International

In this report, the term “Operational Affiliates” is used to refer to entities linked to the 
structure of DKT International that perform specific functions in the execution of its 
activities at different levels.

Its three operational affiliates are: DKT WomanCare Global, Women First Digital, and 
Carafem.
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4.1. Operational Affiliate DKT WomanCare Global

DKT WomanCare Global is an operational affiliate of DKT International specialized in the 
international marketing of products related to contraception and abortion. According to the 
information available in its own institutional presentation, it provides services to both the 
public and private sectors and works with manufacturers to expand the availability and 
accessibility of these products in different markets.

Source: https://dktwomancare.org/about-dkt-womancare-global/

Among the products distributed by DKT WomanCare Global are Manual Vacuum Aspiration 
(MVA) kits and abortion pills, whose commercialization extends to more than 90 countries. 

 Source: https://dktwomancare.org/about-dkt-womancare-global/

https://dktwomancare.org/about-dkt-womancare-global/
https://dktwomancare.org/about-dkt-womancare-global/
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Its presence reaches various regions, including South America, through a distribution 
network aimed at introducing and positioning these products within public and private 
healthcare systems.

Source: https://dktwomancare.org/about-dkt-womancare-global/ 

On its website, DKT WomanCare Global expressly includes so-called “safe abortion” within 
its categories of products and solutions.

Source: https://dktwomancare.org/products/safe-abortion-products/

Likewise, it states that it provides training to healthcare teams with the aim of strengthening 
their technical competencies for carrying out procedures related to so-called “safe abortion.”

https://dktwomancare.org/about-dkt-womancare-global/
https://dktwomancare.org/products/safe-abortion-products/
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Source: https://dktwomancare.org/products/safe-abortion-products/

These products constitute the core of its international offering and reflect the central role 
this subsidiary plays in the global strategy for expanding abortion services.
Within that portfolio are “medical abortion” products (i.e., abortion with pills) based on 
combinations of Mifepristone and Misoprostol, marketed under brands such as Miso-Fem 
and MisoMife-Fem Combo.

Source: https://dktwomancare.org/products/medical-abortion/

It also offers manual vacuum aspiration devices, accompanied by technical sheets, visual 
resources, and informational materials regarding their use. Each of these has its own 
description detailing its characteristics, benefits, and methods of use. In addition, technical 
training materials and reference photographs of the devices are provided.

https://dktwomancare.org/products/safe-abortion-products/
https://dktwomancare.org/products/medical-abortion/
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Source: https://dktwomancare.org/products/safe-abortion-products/mva/

Source: https://dktwomancare.org/products/safe-abortion-products/mva/ipas-single-
valve/

The activities of this subsidiary also include technical training components. Through the 
WomanCare Academy, it offers training aimed at gynecologists, nurses, midwives, and 
other healthcare providers in the use of products related to so-called “safe abortion.”

Source: https://dktwomancare.org/womancare-academy/

https://dktwomancare.org/products/safe-abortion-products/mva/
https://dktwomancare.org/products/safe-abortion-products/mva/ipas-single-valve/
https://dktwomancare.org/products/safe-abortion-products/mva/ipas-single-valve/
https://dktwomancare.org/womancare-academy/


39

The contents of this platform include materials on surgical abortion through MVA methods 
and on medication abortion based on Misoprostol and Mifepristone.

Source: https://www.womancare-academy.org/safe-abortion/

4.2. Operational Affiliate Women First Digital

Women First Digital is a DKT International operational affiliate dedicated to e-health that 
develops digital platforms providing information, guidance, and support related to 
medication abortion.

https://www.womancare-academy.org/safe-abortion/
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Source: https://womenfirstdigital.org/

According to the information provided through its own institutional channels, its work 
focuses on the use of technological tools to expand access to content and services related 
to this matter through digital environments. Women First Digital states that its vision is 
for all people to be able to access abortion without obstacles, at the time and hour they 
choose, promoting a flexible access model mediated by digital platforms.

Source: https://womenfirstdigital.org/

Among its main platforms are Safe2choose and How to Use the Abortion Pill, through 
which it offers information on abortion methods, the use of Misoprostol and Mifepristone, 
the legal status of abortion in different countries, and guidance on where to access services 
or products related to medication abortion. These platforms also include online counseling 
resources and assistance tools adapted to different national contexts.

https://womenfirstdigital.org/
https://womenfirstdigital.org/
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Source: https://womenfirstdigital.org/

According to information published by the organization itself, Women First Digital reports 
9 years of operation, presence in 242 countries, 32 million sessions on its website, 500,000 
direct user services, 75,000 referrals for abortion care, 15,424 certified abortion-pill providers, 
and 500 million people reached through digital marketing. These figures are presented by 
the entity as indicators of the scope of its operations in the digital environment.

Source: https://womenfirstdigital.org/

The Safe2choose platform offers online counseling on abortion, with content referring to 
available methods, guidance on where and how to acquire abortion pills, the use of 
Misoprostol, and applicable legal frameworks according to each country.

https://womenfirstdigital.org/
https://womenfirstdigital.org/
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Source: https://safe2choose.org/

For its part, How to Use the Abortion Pill provides information on the use of abortion pills, 
prior preparation, instructions during the process, post-procedure care, and procedures 
for pregnancies between the tenth and thirteenth week. In addition, this latter platform 
includes information on abortion laws, costs, and places to obtain abortion pills in more 
than 50 countries.

Source: https://www.howtouseabortionpill.org/es/

An example of this is the description the platform provides regarding abortion in Peru. The 
information presented does not conform to the Peruvian legal framework and, in addition, 
includes references to private clinics and support from feminist networks that could guide 
the user toward practices outside the current legal regulations.

https://safe2choose.org/
https://www.howtouseabortionpill.org/es/
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Source: https://www.howtouseabortionpill.org/abortion-laws-by-country/peru/

Regarding abortion pills, the platform organizes the information into separate sections that 
include guidance prior to use, detailed instructions on their administration, indications on 
what to do after using them, and specific content on abortion between the tenth and 
thirteenth week of gestation.

https://www.howtouseabortionpill.org/abortion-laws-by-country/peru/
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Source: https://www.howtouseabortionpill.org/abortion-pill-between-10and-13-weeks/

4.3. Operational Affiliate Carafem

Carafem is an operational affiliate of DKT International that offers a care service operating 
in the United States and provides medication abortion through telemedicine as well as 
through in-person care at clinics.

According to the information available on its website, it provides online care in all 50 states 
of the country and also has in-person services in certain locations.

Source: https://carafem.org/

Access to its services is carried out through its website, where the user can review the 
options available according to the state in which they are located and be referred to the 
corresponding provider.

https://www.howtouseabortionpill.org/abortion-pill-between-10-and-13-weeks/
https://carafem.org/
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Source: https://m.carafem.org/get-care/?_gl=1*1bidl5n*_gcl_au*MTgwMzQzMzg4L-
jE3NzA0MTQ2Mzk.*_ga*ODg4NjgxNzU2LjE3NzA0MTQ2NDA.*_ga_7YYS8Q3JGK*-
czE3NzEyNTg1OTQkbzUkZzEkdDE3NzEyNTg2MzgkajE2JGwwJGgw&pk_vid=7f1f47-
b031e5fb891771259069d74712

Carafem presents four modalities of abortion care. The first consists of abortion pills sent 
by mail, requested online and delivered to the user’s home. The second consists of abortion 
pills provided at a clinic. The third includes procedural abortions performed at its locations 
in Atlanta, Chicago, and Washington, D.C. The fourth modality consists of abortion pills for 
future use, which may be acquired even when there is no ongoing pregnancy.

https://m.carafem.org/get-care/?_gl=1*1bidl5n*_gcl_au*MTgwMzQzMzg4LjE3NzA0MTQ2Mzk.*_ga*ODg4NjgxNzU2LjE3NzA0MTQ2NDA.*_ga_7YYS8Q3JGK*czE3NzEyNTg1OTQkbzUkZzEkdDE3NzEyNTg2MzgkajE2JGwwJGgw&pk_vid=7f1f47b031e5fb891771259069d74712
https://m.carafem.org/get-care/?_gl=1*1bidl5n*_gcl_au*MTgwMzQzMzg4LjE3NzA0MTQ2Mzk.*_ga*ODg4NjgxNzU2LjE3NzA0MTQ2NDA.*_ga_7YYS8Q3JGK*czE3NzEyNTg1OTQkbzUkZzEkdDE3NzEyNTg2MzgkajE2JGwwJGgw&pk_vid=7f1f47b031e5fb891771259069d74712
https://m.carafem.org/get-care/?_gl=1*1bidl5n*_gcl_au*MTgwMzQzMzg4LjE3NzA0MTQ2Mzk.*_ga*ODg4NjgxNzU2LjE3NzA0MTQ2NDA.*_ga_7YYS8Q3JGK*czE3NzEyNTg1OTQkbzUkZzEkdDE3NzEyNTg2MzgkajE2JGwwJGgw&pk_vid=7f1f47b031e5fb891771259069d74712
https://m.carafem.org/get-care/?_gl=1*1bidl5n*_gcl_au*MTgwMzQzMzg4LjE3NzA0MTQ2Mzk.*_ga*ODg4NjgxNzU2LjE3NzA0MTQ2NDA.*_ga_7YYS8Q3JGK*czE3NzEyNTg1OTQkbzUkZzEkdDE3NzEyNTg2MzgkajE2JGwwJGgw&pk_vid=7f1f47b031e5fb891771259069d74712
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Source: https://carafem.org/es

In relation to the service of abortion pills sent by mail, Carafem details on its website the 
access procedure for 20 states in the United States. According to that information, the cost 
may vary between 0 and 399 dollars, depending on the user’s financial eligibility. The process 
includes completing an online intake form, signing the required consent forms, and subse-
quently coordinating the shipment of the pills.

https://carafem.org/es
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Source: https://carafem.org/abortion-pills

Likewise, Carafem has a chatbot called Cara, presented as a digital support resource based 
on artificial intelligence. This service is available once the online abortion request has been 
approved or after the in-person consultation for obtaining the abortion pills.

Source: https://carafem.org/abortion-companion 

On its platform, Carafem also states that it offers financial assistance for access to its 
services, noting that it accepts certain private health insurance plans and works with support 
funds that may help reduce the cost of the procedure.

https://carafem.org/abortion-pills
https://carafem.org/abortion-companion
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Source: https://carafem.org/financial-aid 

https://carafem.org/financial-aid
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5. DKT’s Expansion Model Using Multinational Corporate 
Models
The incorporation by DKT of principles characteristic of some multinational companies 
can be seen in several of its expansion strategies.

5.1. The Regional Platforms of DKT International

Beginning in 2015, DKT International incorporated another feature typical of some 
multinational companies, whereby in most of the places where it establishes itself, it 
does not develop its own structure from scratch, but instead uses some already existing 
ones, taking advantage of previously established initiatives.

By doing so, DKT International has succeeded in structuring its operations through 
5 regional platforms that group different countries, which allows it to coordinate its 
activities and adapt its strategies to each region in the following manner:

Ibero-America:
- DKT South America (Brazil as regional base)
https://dktsouthamerica.com/en/sobre-nos/ 
- DKT Latam Norte (Mexico as regional base)
https://dktlatamnorte.com/ 

Africa: 
- DKT East Africa
https://dkteastafrica.org/

Asia: 
- DKT Mekong
https://dktmekong.org/home/ 

Europe:
- DKT WomanCare Global (DKT International does not have its own office in the 
region; its presence is channeled through this entity, whose headquarters are located 
in Denmark.)

https://dktsouthamerica.com/en/sobre-nos/
https://dktlatamnorte.com/
https://dkteastafrica.org/
https://dktmekong.org/home/
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This “decentralized business model” of DKT International grants “leadership to local 
teams that best understand their communities, culture, and business practices.” The 
central office in Washington, D.C. provides oversight and support, while DKT leaves 
commercial decisions—from advertising campaigns to new product launches—in the 
hands of the local team to ensure that programming meets the specific needs of the 
population.

As they themselves state: “This approach requires fewer financial resources per country, 
optimizes administrative assistance, and takes advantage of the common language, 
culture, and regulatory framework of the region.”

Source: https://www.dktinternational.org/where-we-are/ 

5.2. Commercial and Supply Chain

DKT International acquires products from suppliers and assigns them its own brands. 
In some countries, it operates following the traditional stages of the pharmaceutical 
sales chain: drug manufacturer, pharmaceutical laboratory that assigns a commercial 
brand, and often the importing company; then come distributors, pharmacies, and finally 
patients or end users.

However, when sufficient local controls do not exist, DKT International avoids 
intermediaries such as distributors or pharmacies, bypassing stages of the traditional 
chain and operating directly through its own structures, whose objective is for women 
to have the abortion pill within reach. See Annex 2: “Abortion via WhatsApp.”

In these countries, DKT International, through its regional offices and in application of 
its decentralized corporate model, has established companies operating under the legal 
form of corporations. Several of these are registered as pharmaceutical distributors, 
which allows them to integrate into local markets. According to what has been stated, 
these structures have in some cases operated against the health systems and legal 
frameworks of the countries where they act.

https://www.dktinternational.org/approach/
https://www.dktinternational.org/where-we-are/
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Part III: The Operational Model of DKT International
6. The “Dynamic Social Marketing” of DKT International That Includes Abortion

The operational model that DKT International calls “dynamic social marketing” constitutes 
the central axis of its institutional strategy. According to its own presentation, this model 
is structured around six areas of work, or Focus Areas, through which the organization 
combines marketing tools, technological innovation, distribution networks, and service 
provision in order to expand the reach of its products and interventions. Within this 
framework, abortion appears as a central element, a dimension integrated into its offering 
and its logic of expansion.

The areas of work are:

1) Marketing and behavior change
2) Supply chain management and logistics processes 
3) Provider capacity development
4) Reproductive innovation and technology
5) Direct provision of reproductive health services

DKT International attributes three main advantages to this approach. In the first place, 
it maintains that the sale of its products increases their perceived value and reliability, 
boosting voluntary use and distinguishing them from assistance schemes that could be 
seen as charity or coercion. In the second place, it states that its products are offered 
at affordable prices and also generate economic incentives for those who participate in 
their distribution. In the third place, it highlights its ability to integrate into already existing 
networks—such as pharmacies, retail businesses, and service providers—and use them 
as channels for expansion.

Source:https://www.dktinternational.org/focus-area-marketing-and-behavior-change-
communication/

https://www.dktinternational.org/focus-area-marketing-and-behavior-change-communication/
https://www.dktinternational.org/focus-area-marketing-and-behavior-change-communication/
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The “dynamic social marketing” of DKT International promotes, facilitates access to, 
and offers products related to abortion, as will be evidenced below in each of its six 
“Focus Areas”:

6.1. First Area of Work of “Dynamic Social Marketing”: Marketing and Behavior 
Change

Within this model, the area of “marketing and behavior change” occupies a central place. 
DKT International presents it as a mechanism aimed at promoting what it calls “healthy 
behaviors” and “informed decisions.” In practice, these are communication strategies 
directed at modifying perceptions, attitudes, and patterns of behavior in matters related 
to sexuality, reproduction, and abortion.

DKT International uses market research in order to identify which messages, formats, 
and approaches generate the greatest impact on the audiences it targets. Based on 
those findings, it designs campaigns intended to influence beliefs and cultural 
dispositions, with the objective of reconfiguring the way people interpret and make 
decisions related to their reproductive behavior. In that process, cultural, moral, or social 
objections to the practices it promotes are presented under negative categories such 
as “myths,” “taboos,” “stigmas,” or “misconceptions,” which allows them to be discursively 
delegitimized and replaced by interpretive frameworks more favorable to its objectives.

Source:https://www.dktinternational.org/focus-area-marketing-and-behavior-change-
communication/

DKT International further states that this line of action incorporates new-generation 
forms of advertising, including social media, digital platforms, chatbots equipped with 

https://www.dktinternational.org/focus-area-marketing-and-behavior-change-communication/
https://www.dktinternational.org/focus-area-marketing-and-behavior-change-communication/
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artificial intelligence, and telemedicine resources. Its purpose is to reach audiences 
where they are, using high-penetration channels and formats adapted to contemporary 
information-consumption habits. The organization also emphasizes that its campaigns 
seek to be “bold” and challenge social norms, and that its content is produced by local 
teams in coordination with specialized marketing agencies.

Source: https://www.dktinternational.org/focus-area-marketing-and-behavior-change-
communication/  

Within this framework, DKT International expressly acknowledges that the use of 
commercial marketing strategies allows it to reach millions of potential clients with 
information about so-called “safe abortion.” Within its behavior-change approach, 
abortion is not treated solely as a medical or health matter, but also as a discursive and 
cultural product whose acceptance must be promoted through techniques of persuasion, 
audience segmentation, and strategic communication.

Source: https://www.dktinternational.org/focus-area-marketing-and-behavior-change-
communication /

6.2. Second Area of Work of “Dynamic Social Marketing”: Supply Chain 
Management and Logistics Processes

Supply chain management constitutes one of the central components of the operational 

https://www.dktinternational.org/focus-area-marketing-and-behavior-change-communication/
https://www.dktinternational.org/focus-area-marketing-and-behavior-change-communication/
https://www.dktinternational.org/focus-area-marketing-and-behavior-change-communication%20/
https://www.dktinternational.org/focus-area-marketing-and-behavior-change-communication%20/
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model of DKT International. According to its own institutional presentation, the 
organization builds partnerships with manufacturers and manages importation, storage, 
and distribution processes. It is a framework that allows it to place its products in 
pharmacies, clinics, drugstores, private distribution networks, and even supply government 
entities in more than 100 countries.

Source:https://www.dktinternational.org/focus-area-global-supply-chain-management/

In the countries where it operates directly, DKT International organizes this strategy into 
three levels.

The first is Upstream, corresponding to the initial stage of the process. In this phase, 
the organization negotiates with manufacturers to acquire products at low cost, with 
the objective of expanding their accessibility through low prices in destination markets.

Source: https://www.dktinternational.org/focus-area-global-supply-chain-management/

https://www.dktinternational.org/focus-area-global-supply-chain-management/
https://www.dktinternational.org/focus-area-global-supply-chain-management/
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The second is Midstream, referring to the distribution stage. DKT International states 
that it has regional warehouses to concentrate supplies and logistical mechanisms from 
which it transports its products to providers, wholesalers, and retail points of sale.

Source: https://www.dktinternational.org/focus-area-global-supply-chain-management/

The third is Downstream, which corresponds to the final stage of delivery to the user, 
where the organization states that, in certain contexts, it can offer home delivery, as well 
as services through physical and mobile clinics.

 Source: https://www.dktinternational.org/focus-area-global-supply-chain-management/

And when DKT International does not consider it convenient to develop a direct presence 
in a country’s market, it supplies governments, NGOs, and institutional partners, as will 
be explained later in section 7.4. of this same report.

https://www.dktinternational.org/focus-area-global-supply-chain-management/
https://www.dktinternational.org/focus-area-global-supply-chain-management/
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6.3. Third Area of Work of “Dynamic Social Marketing”: Provider Training

It trains health professionals—doctors, nurses, midwives, and pharmacists—in 
medication abortion, self-managed abortion, and MVA. It operates three training channels: 
DKT Academy (South America and North America), WomanCare Academy, and the 
platform How to Use the Abortion Pill, managed by Women First Digital.

Source: https://www.dktinternational.org/focus-area-capacity-building/

As part of its training techniques for health professionals, it highlights instruction in 
Manual Vacuum Aspiration (MVA).

Source: https://www.dktinternational.org/focus-area-capacity-building/

DKT International has agreements with the International Planned Parenthood Federation 
(IPPF) to offer online training on medication abortion. These are courses developed 
jointly with HowToUseAbortionPill and endorsed by the International Federation of 
Gynecology and Obstetrics (FIGO).

https://www.dktinternational.org/focus-area-capacity-building/
https://www.dktinternational.org/focus-area-capacity-building/
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Source: https://www.dktinternational.org/focus-area-capacity-building/

DKT International states that it has electronic learning centers, some of which are 
designed in collaboration with or certified by partners such as IPPF, FIGO, and Doctors 
Without Borders, among others.

Source: https://www.dktinternational.org/focus-area-capacity-building/ 

These electronic learning centers are three: DKT Academy (South America and North 
America), WomanCare Academy, and How to Use the Abortion Pill (managed by Women 
First Digital).

DKT Academy is a free training platform developed by DKT, aimed at educating health 
professionals in methods related to abortion. Through pre-recorded video classes, it 
offers courses such as “Safe Abortion – Manual for Health Providers,” “Pregnancy 
Termination for Health Professionals,” and “Medication Abortion.”

Source: https://dktacademy.com/ 

https://www.dktinternational.org/focus-area-capacity-building/
https://www.dktinternational.org/focus-area-capacity-building/
https://dktacademy.com/
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The course “Safe Abortion – Manual for Health Providers” is structured in three modules, 
which cover theoretical content related to the use of Misoprostol and Mifepristone.

Source: https://dktacademy.com/academy/cursos/aborto-con-medicamentos/10

The course “Pregnancy Termination for Health Professionals” is developed in six sessions 
and offers a detailed explanation of the procedure, with emphasis on the pharmacological 
and medical methods used to carry it out.

Source: https://dktacademy.com/academy/cursos/interrupcion-del-embarazo-para-
profesionales-de-la-salud/8

https://dktacademy.com/academy/cursos/aborto-con-medicamentos/10
https://dktacademy.com/academy/cursos/interrupcion-del-embarazo-para-profesionales-de-la-salud/8
https://dktacademy.com/academy/cursos/interrupcion-del-embarazo-para-profesionales-de-la-salud/8


59

The course “Safe Abortion” addresses the definition of this term, the global context in 
which it is applied, and the methods available for carrying it out—including Manual 
Vacuum Aspiration (MVA) and abortion pills.

Source: https://dktacademy.com/academy/cursos/aborto-seguro---manual-para-
prestadores-de-salud/7

The South America version of DKT Academy shows, on its website, training courses on 
the safe uterine evacuation method and guidance on mifepristone and misoprostol.

https://dktacademy.com/academy/cursos/aborto-seguro---manual-para-prestadores-de-salud/7
https://dktacademy.com/academy/cursos/aborto-seguro---manual-para-prestadores-de-salud/7
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Source: https://dktacademylatam.com/categorias/evacuacion-uterina-segura

In its North America version, DKT Academy offers abortion courses for health 
professionals, as well as guidance on how to abort with pills.

Source: https://dktacademy.com/

DKT WomanCare Academy offers resources and materials on surgical abortion, which 
include methods such as MVA, and what it calls “medical abortion,” carried out through 
Misoprostol and Mifepristone pills.

https://dktacademylatam.com/categorias/evacuacion-uterina-segura
https://dktacademy.com/
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Source: https://www.womancare-academy.org/safe-abortion/

How-to-use-abortion-pill offers a specific section explaining how a woman can perform 
an abortion at home using DKT International products.

https://www.womancare-academy.org/safe-abortion/
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Source: https://www.howtouseabortionpill.org/online-courses/selfmanagedabortion/

6.4. Fourth Area of Work of “Dynamic Social Marketing”: Reproductive Innovation 
and Technology

Another strategic area of the operational model of DKT International is the incorporation 
of innovation and technology tools to expand access to services and information related 
to abortion, particularly medication abortion.

Source: https://www.dktinternational.org/focus-area-innovation-technology/

https://www.howtouseabortionpill.org/online-courses/selfmanagedabortion/
https://www.dktinternational.org/focus-area-innovation-technology/
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DKT International presents various digital resources that explicitly refer to information, 
counseling, and support services for people seeking an abortion. These resources redirect 
users to specialized websites, helplines, and chatbots that offer guidance on abortion 
methods, provider location, acquisition of pills, use of Misoprostol and Mifepristone, 
process follow-up, and ongoing support during medication abortion. They therefore 
constitute a digital infrastructure designed to reduce barriers to access, facilitate 
decision-making, and sustain interaction with users during different stages of the process.

Source: https://www.dktinternational.org/focus-area-innovation-technology/

DKT International offers an expanding portfolio of products aimed at broadening options 
in sexual and reproductive health, which includes the combined use of Mifepristone and 
Misoprostol to induce abortion.

Source: https://www.dktinternational.org/focus-area-innovation-technology/

Among the digital resources offered by DKT International are: Safe2choose, Cara 
(Carafem), Aborto Seguro (DKT Mozambique), and Ally.

https://www.dktinternational.org/focus-area-innovation-technology/
https://www.dktinternational.org/focus-area-innovation-technology/
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Source: https://www.dktinternational.org/focus-area-innovation-technology/

The first is Safe2choose (“Safe to Choose”), defined as an abortion counseling service 
that disseminates information on methods, places to access abortion pills, the legal 
status of abortion according to each country, and the use of Misoprostol.

https://www.dktinternational.org/focus-area-innovation-technology/


65

Source: https://safe2choose.org

The second is Cara, a chatbot from Carafem, which provides abortion care either through 
pills or by arranging procedures at Carafem clinics in the United States.

Source: https://carafem.org/ 

https://safe2choose.org
https://carafem.org/
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The third is Aborto Seguro, a platform that provides information on the location of clinics 
and on the use of Mifepristone and Misoprostol for abortion with pills.

Source: https://abortoseguro.co.mz/

Lastly, the fourth is Aliado or Ally, an informational chatbot with general content on 
abortion pills and the legal status of abortion in different countries.

Source: https://www.howtouseabortionpill.org/es/ally-abortion-chatbot-support

https://abortoseguro.co.mz/
https://www.howtouseabortionpill.org/es/ally-abortion-chatbot-support
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6.5. Fifth Area of Work of “Dynamic Social Marketing”: Direct Provision of 
Reproductive Health Services

When necessary, DKT International also participates directly in the provision of clinical 
services. This component includes its own clinics, affiliated clinics, provider networks, 
and mobile units deployed in different regions of the world.

DKT International does not act solely as a commercial intermediary or a promoter of 
cultural change, but also as a direct provider of abortion services. As shown in the image 
below, they are not limited exclusively to spontaneous abortion.

Source: https://www.dktinternational.org/focus-area-reproductive-health-services/

DKT International Clinical Office in Mexico

Source: https://maps.app.goo.gl/Mb6JxcsrstxqcVNQ7

https://www.dktinternational.org/focus-area-reproductive-health-services/
https://maps.app.goo.gl/Mb6JxcsrstxqcVNQ7
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DKT International Clinical Office in Mexico

Source: https://maps.app.goo.gl/oAsriffCD5j8PKj66

DKT International Mobile Clinic in Mexico

Source: https://www.dkt.com.mx/Blog/la-unidad-movil-de-red-dkt/

https://maps.app.goo.gl/oAsriffCD5j8PKj66
https://www.dkt.com.mx/Blog/la-unidad-movil-de-red-dkt/
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DKT International Mobile Clinic in Mozambique

Source: https://www.dktinternational.org/focus-area-reproductive-health-services/

DKT International also provides the same services through affiliated clinics. In the 
image below, an affiliated clinic in the Democratic Republic of the Congo can be seen.

Source: https://www.dktinternational.org/focus-area-reproductive-health-services/

https://www.dktinternational.org/focus-area-reproductive-health-services/
https://web.archive.org/web/20240614054342/https://www.dkt.com.mx/Blog/la-unidad-movil-de-red-dkt/
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6.6. Sixth Area of Work of “Dynamic Social Marketing”: Support for Vulnerable 
Groups

DKT International directs this sixth area of work toward expanding access to so-called 
“safe abortion” among low-income communities and marginalized sectors. However, it 
is not driven by charity, but by the high probability that where the formal health system 
does not reach, oversight will not reach either. To this end, it articulates three 
complementary lines of action: social marketing, service provision, and capacity 
development.

Source: https://www.dktinternational.org/focus-area-vulnerable-populations/

DKT International states that it uses distribution channels to deliver its products to 
places frequented by certain sectors of the population, including pharmacies, brothels, 
and nightclubs.

Source: https://www.dktinternational.org/focus-area-vulnerable-populations/

The second line is service provision. DKT International works jointly with clinic networks 
to bring its products and services closer to vulnerable populations.

https://www.dktinternational.org/focus-area-vulnerable-populations/
https://www.dktinternational.org/focus-area-vulnerable-populations/
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Source: https://www.dktinternational.org/focus-area-vulnerable-populations/

Lastly, in its third line of action, DKT International trains primary-level healthcare 
personnel to expand the reach of abortion provision in areas with limited access to the 
formal health system.

Source: https://www.dktinternational.org/focus-area-vulnerable-populations/

https://www.dktinternational.org/focus-area-vulnerable-populations/
https://www.dktinternational.org/focus-area-vulnerable-populations/


72

7. Sales and Distribution Channels of DKT International 
Abortion Products
The commercial model of DKT International, although global in scope, adapts to local 
contexts through pharmaceutical distribution networks and institutional alliances that 
allow it to position and place its products in different markets.

In its own institutional communications, DKT International presents itself using openly 
commercial language and even extends the invitation to “do business with us,” an 
expression that reflects the commercial and multilevel character of its operating model.

Source: https://www.dktinternational.org/partners/

DKT International describes this work as a coordination of actors throughout the entire 
supply chain, from street vendors to global manufacturers.

DKT International has managed to establish itself in multiple countries of Ibero-America, 
Africa, and Europe through structures that deliberately conceal its true nature. In many 
of these contexts, it is not recognized as a radical pro-abortion organization, but instead 
operates under the façade of corporations, pharmaceutical distributors, importers, or 
wholesalers. This strategy allows it to camouflage its presence and operate within national 
markets using apparently ordinary business entities, through which it registers, stores, 
imports, and markets its abortion products. In this way, it integrates into health and 
regulatory systems without exposing itself openly, taking advantage of institutional 
weaknesses and, in various cases, skirting or violating current legal frameworks to 
expand its operations.

https://www.dktinternational.org/partners/
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Below, we will present concrete evidence of how various pharmacies, e-commerce 
platforms, governments, NGOs, and other commercial actors offer in their catalogs and 
points of sale abortion products distributed by DKT, including pills such as Misoprostol 
and Mifepristone, as well as associated technologies such as MVA. This information 
shows that these actors participate in the commercial model promoted by DKT, integrating 
into a multilevel commercialization network that operates with market logic and facilitates 
decentralized access to these products, in many cases outside the formal health system.

Note: Charts prepared by the Population Research Institute team based on information 
from the DKT International website.

Channel 1: Sales Through Pharmacies, Drugstores, and Distributors

DKT International markets its products directly to the public through pharmaceutical 
establishments commonly known as pharmacies and drugstores. It also distributes its 
products through intermediary companies that supply these points of sale, known in 
certain contexts as distributors.

The designation of these channels varies by country. For example, in Colombia, retail 
outlets are called droguerías, while in Peru the term droguería is used to refer to 
distribution companies.
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Below are examples obtained through online searches of pharmaceutical establishments 
that market DKT abortion products, demonstrating their presence in these distribution 
channels.

Misoprostol

The photo belongs to the Farmaleal (Mexico) website, but it is also sold online in that 
country through Vitau, Regiofarma y Farmacia Coyoacán.  

Mifepristone and Misoprostol

The photo belongs to the Curitek (Mexico) website, but it is also sold online through 
Vanifarma pharmacies (Mexico), Farmalium (Colombia), Hub Pharma - África (Nigeria), 
Sanlive Pharmacy  (Nigeria), and  Panda Healthcare ( United Kingdom and United States).

https://curitek.com/product-brand/dkt/
https://vanifarma.com/productos/
https://www.farmalium.com/laboratorio/1416/
https://hubpharmafrica.com/product/mifepak-combipack-of-mifepristone-200mg-and-misoprostol-200mcg-tablets/
https://sanlivepharmacy.com/products/mifepak-combipack-of-mifepristone-200mg-and-misoprostol-200mcg-tablets
https://panda.healthcare/es/product/mifepak-es/
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MVA 

The photo belongs to the Beracah Médica (Mexico) website, but it is also sold online 
through DIPROGYN pharmacies (Mexico) and Droguería Avances Médicos S.A
(Guatemala). 

Channel 2: Sales Through Digital Platforms

CLARO

The telecommunications company CLARO, owned by the Mexican company América 
Móvil, offers on its ClaroShop website the MVA Aspirator with 16 cannulas from the DKT 
International brand.

Source: https://www.claroshop.com/producto/15003266/aspirador-ameu-con-16-
canulas-dkt

https://www.beracahmedica.mx/shop/dkt-267012-kit-aspirador-manual-ameu-plus-para-biopsia-con-16-canulas-3115
https://diprogyn.com/products/canulas-easygrip-4-5-6-7-8-9-10-12-mm?variant=42474375020756
https://avancesmedicosgt.com/product/aspirador-manual-endouterino/
https://www.claroshop.com/producto/15003266/aspirador-ameu-con-16-canulas-dkt
https://www.claroshop.com/producto/15003266/aspirador-ameu-con-16-canulas-dkt
https://www.claroshop.com/producto/15003266/aspirador-ameu-con-16-canulas-dkt
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IK Online Store

E-commerce store in Nigeria that offers Mifepack (a pack of Mifepristone and Misoprostol 
pills).

Source: https://www.ikonlinestore.com/product/mifepak/ 

Kusnap
Online marketplace operating in Nigeria that includes within its platform third-party 
listings offering products associated with the DKT brand, such as Mifepak and Misofem, 
available for sale through the platform.

Source: https://kusnap.com/store/misoprostol-mifepristone

https://www.ikonlinestore.com/product/mifepak/
https://kusnap.com/store/misoprostol-mifepristone
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Canal 3: Venta por websites de ONGs

Telefem.org de Telefem

Telefem is a Mexican organization that offers support to women seeking to undergo 
medication abortions. It calls this “ILE con medicamentos,” with ILE standing for 
“Interrupción Legal del Embarazo” (Legal Termination of Pregnancy). On its website, it 
describes a care model that includes counseling, medical guidance through health 
professionals, shipment of a kit with the supplies required for the process, and subsequent 
follow-up until discharge. Likewise, when inquiries are made through the contact channel 
of DKT Latam Norte regarding how to access Misoprostol and Mifepristone in Mexico, 
assistance is redirected to Telefem, which evidences an operational linkage between 
the provision of these products and the support provided by this organization.

Source: https://telefem.org/ 

Ile.mx by Ginecafem

Ginecafem is a Mexican clinic that offers abortion services through what it calls “ILE 
treatments.” On its website, within its abortion pills section, it includes different brands 
of mifepristone available to its users who wish to abort. The site content expressly 
mentions DKT’s Mifepristone.

https://telefem.org/
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Source: https://www.ile.mx/pastillas-abortivas/

Abortoseguro.co.mz, by ÍNTIMO Planeamiento Familiar

ABORTO SEGURO is a website created by DKT and the organization ÍNTIMO Planeamiento 
Familiar in Mozambique, where surgical abortion services are offered through a network 
of affiliated clinics, as well as medication abortion with DKT products: MISOMIFE-FEM 
combo.

Source: https://abortoseguro.co.mz/

https://www.ile.mx/pastillas-abortivas/
https://abortoseguro.co.mz/


79

Womenforwomenkenya.com, by Women for Women in Kenya

Women for Women is an organization that provides sexual and reproductive health 
services to women in Kenya, including abortion services. It offers assistance in obtaining 
Makare Combipack (Combination of Mifepristone 200 mg and Misoprostol 200 mcg 
produced by DKT).

Source: https://womenforwomenkenya.com/makare-combipack/ 

Online Store of FECOLSOG

The Colombian Federation of Obstetrics and Gynecology (FECOLSOG), a member of 
the International Federation of Gynecology and Obstetrics (FIGO), is an institution that 
promotes surgical and medication abortion and sells DKT-brand MVA cannulas, kits, 
and aspirators in its online store.

Source:https://t iendaonl ine. fecolsog.org/Categor%C3%ADa/6/Insumos-
m%C3%A9dicos- 

https://womenforwomenkenya.com/makare-combipack/
https://tiendaonline.fecolsog.org/Categor%C3%ADa/6/Insumos-m%C3%A9dicos-
https://tiendaonline.fecolsog.org/Categor%C3%ADa/6/Insumos-m%C3%A9dicos-
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Channel 4: Sales of materials and services to governments

On its website, DKT International acknowledges that its subsidiary DKT WomanCare 
supplies governments, non-governmental organizations, and institutional partners in 
markets where the organization does not have a direct presence. Included within that 
offering are Manual Vacuum Aspiration (MVA) technologies, Misoprostol, and combined 
packages for medication abortion. This information shows that the supply chain also 
functions as a channel for the introduction and distribution of these products in different 
markets.

Source: https://www.dktinternational.org/focus-area-global-supply-chain-management/

DKT International states that its global operation allows it to benefit from economies 
of scale to introduce its products into governments. The business model that enables 
DKT to reduce costs through mass production has already been discussed. The placement 
of large volumes of products through public tenders in numerous countries is the other 
pillar of the process. Reducing unit costs and optimizing logistical conditions allows 
DKT to financially sustain its international network, even being able to donate income 
obtained in higher-resource markets to support programs in lower-income countries.

On its website, DKT International declares that it sells “safe abortion products” in the 
region, with a presence in countries such as Argentina, Bolivia, Chile, Colombia, Ecuador, 
Paraguay, Peru, and Uruguay.

https://www.dktinternational.org/focus-area-global-supply-chain-management/
https://www.dktinternational.org/focus-area-global-supply-chain-management/
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Source: https://www.dktinternational.org/south-america/ 

In the document DKT and Safe Abortion - Providing Global Leadership Towards 
Increased Access, the activities of DKT International for the promotion of abortion in 
several African countries are detailed.

According to its own publication, DKT International is a fundamental actor in the supply 
chain of abortion-related supplies in several countries, working even with the public 
sector.

In Mozambique, the Ministry of Health delegated to DKT the implementation of 
comprehensive training programs on safe abortion and other reproductive health 
techniques for its network of public-sector providers.

In Ethiopia, DKT was the only importer of pills for medication abortion for many years, 
which made it possible to open the market and foster acceptance within the government.
In countries such as Liberia, the Democratic Republic of Congo, Mali, and Sierra Leone, 
DKT is the sole distributor of abortion pills. In Indonesia, DKT International is the largest 
supplier of IUDs to the Ministry of Health. In Ethiopia, it presents itself as an ally of the 
Ministry of Health through the supply of products within the national reproductive health 
system.

Governments Used by DKT as Distribution Channels

As one of the main providers of reproductive health services and supplies in some 
governments, it has greater capacity for penetration with the rest of its product portfolio, 
which includes Misoprostol, Mifepristone, and Manual Vacuum Aspiration (MVA) machines, 
as can be seen in the countries cited below. 

https://www.dktinternational.org/south-america/
https://www.dktinternational.org/indonesia/
https://www.dktinternational.org/ethiopia/
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Democratic Republic of the Congo and Burkina Faso.

DKT International expressly states that it sells Misoprostol to the Ministry of Health 
for subsequent distribution to the population. This type of evidence is especially relevant 
because it confirms that DKT’s supply chain operates not only through private channels, 
but also through institutional links with state structures.

Source: https://www.dktinternational.org/news/november-2022/

Afghanistan

DKT Afghanistan signed a Memorandum of Understanding with the Ministry of Health 
to train midwives and strengthen services in which it sells MVA devices and 
contraceptives.

Source: https://www.dktinternational.org/news/july-2023/ 

Malawi

In 2022, DKT WomanCare, with the support of Malawi’s Ministry of Health, launched the 
“combipack,” a combined presentation of misoprostol and mifepristone intended for 
at-home abortion.

Source: https://www.dktinternational.org/news/november-2022/ 

https://www.dktinternational.org/news/november-2022/
https://www.dktinternational.org/news/july-2023/
https://www.dktinternational.org/news/november-2022/
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Provider Training

DKT International conducts training programs in Nigeria, Mexico, Pakistan, and India 
by delegation from different government bodies.

In India, it trains thousands of doctors and pharmacists on the use of abortion pills. For 
its part, DKT Nigeria signed a Memorandum of Collaboration with the Pharmacy Council 
of Nigeria (PCN) to strengthen the capacities of pharmacists and providers in the delivery 
of family planning services.

Source: https://www.dktinternational.org/wp-content/uploads/2025/03/DKT-and-Safe-
Abortion-providing-global-leadership-towards-increased-access-2.pdf

Influence on Public Regulations

In the report Introducing Safe Uterine Evacuation Products to Markets in Central 
America, prepared by DKT Latam Norte in direct collaboration with the World Health 
Organization (WHO) and the Special Programme of Human Reproduction (HRP) of UNDP, 
UNFPA, UNICEF, and the World Bank, the efforts carried out since 2016 to eliminate 
regulatory, political, and programmatic barriers that prevent timely access to abortion 
services in countries with highly restrictive legal frameworks are detailed.

In Guatemala and Nicaragua, DKT achieved the registration and legal distribution of 
Mifepristone for the first time in the history of both countries. In the case of Nicaragua, 
DKT also successfully launched Manual Vacuum Aspiration (MVA) kits.

In the Dominican Republic, El Salvador, and Honduras, DKT registered a different brand 
of Misoprostol to expand its use in abortions.

https://www.dktinternational.org/wp-content/uploads/2025/03/DKT-and-Safe-Abortion-providing-global-leadership-towards-increased-access-2.pdf
https://www.dktinternational.org/wp-content/uploads/2025/03/DKT-and-Safe-Abortion-providing-global-leadership-towards-increased-access-2.pdf
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Source: WHO Implementation story - DKT LATAM NORTE

https://cdn.who.int/media/docs/default-source/reproductive-health/abortion/introducing-safe-uterine-evacuation-products-to-markets-in-central-america.pdf?sfvrsn=2f915dd9_3&download=true
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8. Conclusions
- DKT International is a transnational abortion network, with a presence in more 
than 100 countries, a decentralized structure, and an expansion logic inspired by 
the model of multinational corporations.

- Abortion is an explicit part of its institutional mission and its public identity. Abortion 
is not a marginal activity, but rather one of the central components of its global 
offering.

- DKT International directly markets products used to perform abortions, including 
Misoprostol, Mifepristone, combinations of both drugs, and Manual Vacuum Aspiration 
(MVA) technologies.

- The strength of the network lies in the articulation of multiple dimensions within a 
single system: financing, products, operators, training, technology, distribution, and 
territorial presence.

- The core of its operation is “dynamic social marketing,” a model that combines 
marketing, behavior change, supply chain management, capacity development, 
technology, and service provision.

- DKT International is not limited to distributing abortion products but is an agent 
of cultural change. By designing campaigns aimed at influencing perceptions, beliefs, 
and decisions related to reproductive behavior, its actions are directed toward 
changing the mindset of citizens. For this reason, it also trains providers, deploys 
technological tools, participates in clinical care, and coordinates abortion access 
networks at different levels.

- Its operation is supported by an international supply chain that links manufacturers, 
health registrations, importation, distribution, and product placement in different 
markets.

- DKT International acts through specialized operational affiliates that allow it to 
integrate commercial, technological, and service functions, such as DKT Woman-
Care Global, Women First Digital, and Carafem. 

- DKT International has built a broad and diversified commercial network that includes 
pharmacies, drugstores, digital platforms, allied organizations, and agreements with 
governments to facilitate the circulation of its products.

- The organization has maintained a sustained funding relationship with USAID and 
other public mechanisms linked to the United States government, documented 
through court records, official audits, and contractual databases.
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- Taken together, DKT International operates as an organized structure for the 
expansion of abortion, capable of intervening simultaneously in the cultural, com-
mercial, health, technological, and public policy spheres of certain countries. 
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9. Annexes
Annex 1. Institutional Data of DKT International

Full name: DKT International
Headquarters address: 1001 Connecticut Ave. NW, Suite 800, Washington DC, 20036
Telephone: +1 202-223-8780
General email: info@dktinternational.org
Website: https://www.dktinternational.org/
President and Chief Executive Officer: Christopher H. Purdy

https://www.dktinternational.org/
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Annex 2. “Abortion via WhatsApp: When ‘Safety’ Is Only a 
Slogan”
Article published in the digital outlet SDP Noticias (Mexico), titled “Abortion via WhatsApp: 
When ‘Safety’ Is Only a Slogan,” written by Pablo Mier y Terán on March 30, 2026. The 
content is based on a journalistic investigation in which, through the simulation of the case 
of a pregnant woman, it was possible to access a self-managed abortion scheme, obtaining 
through a delivery service a package containing Misoprostol and Mifepristone, products 
linked to DKT International. Below is the full article, available for download at this link.

Abortion via WhatsApp: When “Safety” Is Only a Slogan

Everything begins with a message. Not a medical consultation, not a clinical appointment, 
not a professional evaluation. A chat. That is how, today, for thousands of women, a process 
begins that is presented as “safe abortion,” but in practice looks more like a digital transaction 
than a medical act.

“I decided to follow that path. What I found was not healthcare support, but a sales funnel,” 
confessed a young woman who did not want to be pregnant.

https://www.sdpnoticias.com/opinion/el-aborto-por-whatsapp-cuando-la-seguridad-es-solo-un-eslogan/
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Through WhatsApp, a network linked to DKT International referred me to Telefem, a platform 
that offers pregnancy terminations through telemedicine. I created a fictitious profile: young 
woman, foreigner, six weeks pregnant. That was enough to activate the system.

First, the collection of data: official identification, ultrasound, medical history, address. 
Then, the next step: payment of 1,900 Mexican pesos. Once completed, the process moved 
forward like any online purchase: confirmation, shipping guide, and delivery of a package 
containing medications to the home address.

The contents of the package included Misoprostol, Mifepristone, Levonorgestrel, and 
painkillers. All were products from brands belonging to DKT International, except for the 
painkillers. Afterwards, there was a WhatsApp consultation with an alleged physician who 
repeated instructions for use. And that was all.

There was no physical examination. There was no real clinical follow-up. There was no 
capacity for immediate response in the event of an emergency.

What there was, however, was a payment and a complete transaction.

From Patient to User

Here a silent but profound change takes place: the woman ceases to be a patient and 
becomes a user.

Abortion ceases to be a supervised medical act and becomes a self-managed process 
carried out at home, guided by messages. In this model, the healthcare system is no longer 
at the beginning of the process, but—at best—at the end, when something goes wrong.
The institutional narrative speaks of “autonomy,” “access,” and “safety.” But in practice, 
what is offered is something else: a digital circuit that captures a woman’s vulnerability, 
demands payment, and transfers the risk to the home.

As evidenced in the documented experience, the support is remote, fragmented, and limited 
to instructions. And when something fails—and it can fail—the network disappears behind 
terms such as “guidance” or “support.” But it has already collected payment. It has already 
delivered. It has already induced illegal and highly dangerous conduct for the woman.

Behind it all lies an uncomfortable truth: a chat does not replace a medical consultation.

The “Glocal” Model: Scaling Without Responsibility

The scheme responds to a clear logic. DKT International does not operate as a direct 
provider of medical services, but as a distribution and social marketing network. It uses 
local intermediaries—such as Telefem—to carry out the service.

This allows something crucial: scaling.
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Chemical abortion at home is cheaper, easier to replicate, and more difficult to regulate. It 
does not require hospital infrastructure, only three elements: messaging, digital payment, 
and delivery logistics.

This is how a glocal model is built: global discourse, local execution, and diffuse responsibility.
It has as clients women already made vulnerable by an unexpected pregnancy, profits from 
their distress, and adds the risks of a procedure for which it assumes no responsibility.

Safety Promised, Risk Transferred

The problem is not only the channel. It is the promise.

Chemical abortion can involve intense pain, heavy bleeding, and complications that require 
immediate attention. The difference between a clinical setting and a home is, quite literally, 
response time.

In this model, the woman faces the process practically alone.

A message does not stop a hemorrhage.
An emoji does not evaluate a symptom.
A digital guide does not replace a medical intervention.
And yet, everything is presented under the same label: “safe.”

DKT International’s WhatsApp abortion model is designed to evade the laws that regulate 
abortion. It dispenses with the institutions where it can be controlled, but also where the 
lives of women who experience complications can be saved.

Money, Data, and Opacity

Added to this is another critical element: information.

To access the service, a broad set of sensitive data is requested: identity documents, 
medical history, personal address. An intimate file is created whose destination and protection 
remain unclear.

Who guarantees the security of that data?
Who is accountable in the event of misuse?

At the same time, there is the economic factor. Turning an unexpected pregnancy into a 
digital checkout is not neutral. It is the monetization of a vulnerable situation under the 
appearance of help.

The Truth Behind the Slogan

Abortion via WhatsApp is not an exception. It is a growing trend.
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Because it is scalable. Because it is difficult to regulate. And because it can be presented 
in language that appeals to positive values while concealing its structural deficiencies.

But the fundamental question remains unanswered:

Who is accountable when “safety” fails?

In this model, the answer seems implicit from the beginning: no one.
Thus many women end up becoming victims of a double abandonment: the boyfriend who 
left her alone with her pregnancy, and the DKT model that abandons her once again with 
the adverse effects of abortion pills.

All that remains is the cold and impersonal chat, the proof of payment, and a woman who 
discovers, too late, that the support was only a message… and that responsibility was 
never truly anywhere.
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